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Birmingham Airport provides a strong platform to advertise to both
wealthy domestic customers and international visitors.
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Birmingham Airport is at the heart of the UK
and sits within a two hour drive of a number
of major UK cities. Accordingly, its
catchment takes in 23.5m residents, 5m
more than is seen for Manchester Airport.
The affluence of the catchment is further
reflected in an ABC1 figure of 53% (vs. 48%
for Manchester Airport). The fact that 81%
of journeys are for leisure means that these
wealthy customers arrive in a high-spending
mentality.




